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PROJECT- GARIMA



PREPARING CHILDREN FOR 
THEIR WHOLE LIFETIME
BY CREATING

Ø  JOYFUL CHILDHOOD 
Ø HEALTHY EDUCATIONAL ECOSYSTEM 
Ø HOLISTIC DEVELOPMENT
of children within the community.



SANKALP 
AADARSH BAL GRAM

‘Ideal Children's Village’



OBJECTIVES:

Ø Providing access to QUALITY EDUCATION

Ø Ensuring adequate BASIC HEALTHCARE 

Ø Providing a SAFE AND SUPPORTIVE environment
Ø 
Ø Empowering the COMMUNITY
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ACTIVITIES 
Aadarsh Bal Gram will fostering their overall growth and well-being
Ø Education and Academic Support

Ø Life Skills Development

Ø Cultural and Artistic Exploration

Ø Health and Nutrition

Ø Brain Storming Exercise

Ø Personal Development and Counselling



Garima Verticals



1. MENSTRUAL HYGIENE & HEALTH         
AWARENESS

ØMenstrual hygiene and health awareness is an important topic 
that focuses on Promoting Proper Menstrual Hygiene 
Practices And Educating individuals about menstrual health.

Ø It encompasses a range of issues related to menstruation, 
including the use of sanitary products, personal hygiene, 
menstrual cycle awareness, and addressing the stigma and 
taboos associated with menstruation.



INDICATORS:
ü Percentage of girls and women with access to menstrual hygiene 

education and information

ü Availability of affordable and accessible menstrual products

ü Access to clean and private sanitation facilities

ü Adoption of safe and hygienic menstrual practices

ü Reduction in menstrual-related health issues

ü Reduction in menstrual stigma and discrimination

ü School attendance and participation rates



2. HEALTH & WELL BEING
Health and well-being encompass a wide range of subtopics that 
contribute to an individual's overall PHYSICAL, MENTAL, AND 
SOCIAL WELL-BEING.
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3.MENTAL HEALTH AND WELLNESS
Mental health and wellness are crucial aspects of overall well-
being, encompassing the emotional, psychological, and 
social dimensions of an individual's life.



INDICATORS

üEmotional Expression and Regulation
üPsychological Well-being
üResilience and Coping
üPsychological Distress and Symptoms
üSense of Belonging and Inclusion
üSchool & College Engagement and 

Achievement
üMental Health Literacy



4. SOCIAL INCLUSION: 
Gender Equality, Cyber & Road Safety
ØSocial inclusion is an important aspect of promoting a healthy 

and thriving community.
Ø Within the context of ‘Adharsh Bal Gram’ promoting social 

inclusion can encompass various areas, including GENDER 
EQUALITY, CYBER SAFETY, AND ROAD SAFETY.



INDICATORS
1. GENDER EQUALITY
ØEqual participation of boys and girls, men and women.
2. CYBER SAFETY
ØAwareness levels among children and caregivers about online 

risks and safety measures.
ØReduction in incidents of cyberbullying or online harassment 

reported by children.
 3. ROAD SAFETY
ØCompliance with traffic rules and regulations by children and 

adults.
ØIncreased use of helmets, seat belts, and other safety 

measures by children and adults.



5. Social and Behavioral Change 
Communication
ØSocial and Behavioral Change Communication (SBCC) is an 

approach used to promote positive social and behavioral 
changes among individuals, communities, and societies. 

ØIt involves the strategic use of communication
techniques, tools, and messages
to influence attitudes, beliefs,
norms, and behaviors.



INDICATORS

üUnderstanding the Target Audience

üTailored Messaging

üCommunity Engagement

üMonitoring and Evaluation



6.Women &Girl Child 
Empowerment
Girl child empowerment refers to the process of strengthening and 
enabling girls to reach their full potential, exercise their rights, and 
overcome social, cultural, and economic barriers that limit their 
opportunities.
 
ØLife Skills And Empowerment

ØEconomic Empowerment

ØGender-based Violence

ØMedia & Technology



INDICATORS 
üSocial and Psychological Indicators

üMedia and Technology Indicators

üOwnership of assets and participation in income-generating activities

üPrevention and response to gender-based violence

üFinancial literacy and savings behavior.



INTERVENTIONS 
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INDICATORS 
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AN UPDATE ON GARIMA FELLOWSHIP
TOTAL GARIMA FELLOWS : 
üApril to till the date – 18

A Typical Day Of GARIMA Didi
Starts a day with :
üField Work
üWorkshops or Training
üData Collection
üReport Writing
üData Entry
üPreparation for next day
üAssignments 



INTERFACE IN VILLAGE:
üSarpanch
üASHA workers
üSchool Principals
üCommunity Centres
üHome Surveys
TRAINING & CAPACITY BUILDING:
üSeminar on Menstrual Hygiene & Health
üTraining on Adarsh Bal Gram by Mountain Children Foundation
üWebinar on Personality Development 
üScheduled training on Health & Well being



THEME – 1
MENSTRUAL HYGIENE 

& 
HEALTH AWARENESS



MENSTRUAL HEALTH 
& 

HYGIENE AWARENESS



CONTENT
1. EDUCATION AND AWARENESS

2. MENSTRUAL HYGIENE 
PRODUCTS/PRACTICE

3. NUTRITIONAL GUIDE

4. MENSTRUAL HEALTH ISSUES

5. ENVIRONMENTAL IMPACT

WHY
1. EDUCATION & AWARENESS

2. EMPOWERMENT: ACCESS & EQUALITY

3. HEALTH PROMOTION

4. DESTIGMATIZATION 

5. ENVIRONMENTAL SUSTAINABILITY

6. COMMUNITY ENGAGEMENT



EXECUTION PLAN
1. STREET PLAY

2. WORKSHOP

• GROUP DISCUSSION

• VIDEO/ SLIDE PRESENTATIONS

3.     BOOKLETS

TOOLS OF ASSESSMENT
1. SURVEYS

2. QUESTIONNAIRES

3. INTERVIEWS

• On: KNOWLEDGE, ATTITUDE & PRACTICE

1. GROUP DISCUSSIONS

2. PRE-TEST & POST-TEST 



WHERE
1. MODEL VILLAGES

2. OTHER VILLAGES

TARGET POPULATION 
1. SCHOOLS

2. SEP CENTRES

3. SMALL GROUPS OF BOYS-GIRLS & 
MEN-WOMEN 

EXPECTED RESULTS
1. INCREASED KNOWLEDGE

2. IMPROVED HYGIENE PRACTICES

3. ENHANCED ACCESS TO MENSTRUAL 
DEVICES

4. POSITVE IMPACT ON EDUCATION & WORK

5. EMPOWERED INDIVIUDALS & 
COMMUNITIES



VALIDATION/ VERIFICATION
1.PRE-TEST & POST-TEST ASSESSMENT
2.FEEDBACK & TESTIMONIALS

3.MONITORING: ATTENDENCE & PARTICIPATION
4.FOLLOW UP : KNOWLEDGE, PRACTICE & ATTITUDE



GARIMA OUTREACH UPDATES

ØGIRLS - 3410

ØBOYS - 707

ØWOMEN - 281

Ø SCHOOLS – 64

Ø SANITARY NAPKIN DISTRIBUTED – 1000 packets approximately

ØVILLAGES COVERED - 91



DATA ANALYSIS
Comparison of Pre and Post-test scores regarding Menstrual Hygiene & Health Awareness

                                                                                                                             
N= 4398

Pretest Post-test T-Value P-Value Result

Mean 6.7 21.5

-32.561 <0.001 The Intervention was 
effectiveStandard Deviation 2.6 2.2

The table shows the comparison of Pretest and Post-test scores, the P value was <0.001 and the 
T-Value is -32.561. 

Hence the intervention was effective. 
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BOOKLET ON MENSTRUAL HEALTH & 
HYGIENE AWARENESS



KEY INSIGHT ON 
TEAM

 GARIMA
 FIELD WORK



HEALTH & WELLBEING
DENTAL HEALTH, EYE SIGHT, SICKLE CELL ANEMIA, FIRST AID, ENVIRONMENT SANITATION & HEALTHY AGEING




